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6 Tips for Being in Your 

Wild Body
R

emember when you were a little girl 
and you would touch everything?  
The world, and your own body, was 
an endlessly fascinating playground 

of sights, sounds, smells, tastes and feelings. 
Your fingers were into everything and 
touching yourself was as natural as breathing. 
Your body was the way you learned how to 
be in the world. 

As children, we are completely in our bodies. 
We are in tune with so many sensations 
and feelings: pain, sadness, frustration, 
creativity, joy, wonder, awe. Over time, based 
on a myriad of reasons in which I cover 
extensively with my clients, we lose this 
sense of BEing in our body. 
 

 
As we move from childhood through 
adolescence into adulthood, we learn 
concepts, receive and cast judgments and 
intellectualize our lives. We are taught not to 
trust the feelings we feel and override them 
to be “in control” of ourselves. 
 
Being in control becomes the number 
one objective of life success. Especially 
young girls, the more in control we are and 
demonstrate “good” behavior, the more we 
are rewarded with praise.  
And since many of us want  
to please, the cycle of pleasing begins. 

We get stuck in a  
loop of being in 
control, and striving  
to be good enough 
with a heavy dose of 

people pleasing.

T
hen one day, somewhere in  
mid-life, we wake up and want to 
scream, “Where did I go? Where 
have I been? I want to BREAK OUT 

of this ridiculous cage that I didn’t even ask 
to be in.” 

Or, “I built this cage because this is what 
I thought I wanted, and NOW I realize it’s 
what everyone else wants, told me to want, 
expected me to want... it’s not what I want. 
How did I get here?”

This shows up most clearly 
in the domain of pleasure.
One of the most 
common things I 
hear from my clients 
and women in my 
community when we 
talk about pleasure, is the 
feeling of disembodiment. 
The word “bobblehead” 
comes up often in describing 
how this disembodiment occurs 
to them. 

“It feels like I live from the neck up, 
completely imprisoned in my mind and 
thoughts without consideration for the 
desires of my body,” or some version of 
this, is a common statement in my work with 
women around pleasure, desire and sexuality.  
 
And...life.

 
 
 
 
 
A look of confusion, mystery and even 
sadness washes over their faces when I say  
“drop into your body,” or talk about the body 
being a messaging system which gives us 
important information constantly, we just 
don’t know how to listen. 

Even though we might exercise, eat right and 
do all the things we are “supposed” to do for 
the health of our bodies, we don’t really  

relate to the power that is within the 
female form. 

And we definitely 
don’t know what 

our body actually 
wants. What  

she desires.
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FAME
The Fine Art 
of Music Education
Whether you're looking for private or group voice or 
instrument lessons, summer camps, or group classes, 
FAME Performing Arts has an option for you.
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BRANDING
THE THETHE

T H E  B R A N D  G U I D E  O P T I O N S  F O R

TH E  C H AR L E S TO N  AS TR O LOG ER

AS TR O LOGY
is just a finger
pointing at reality. -  L e n a  R e g u l a r

C o l o r  P a l e t t e

- Basic Sans 

Bortle Navy
RGB: 58, 70, 103

CMYK: 89, 75, 35, 22
Hex: #3a4667   

Sirius Pink
RGB: 198, 121, 111

CMYK: 10, 63, 52, 0
Hex: #c6796f   

Bortle Black
RGB: 37, 39, 62

CMYK: 89, 84, 47, 53
Hex: #25273e   

Saturn Gold
Gradient

Use as shown   

Sagittarius Purple
RGB: 146, 126, 163
CMYK: 42, 55, 13, 0

Hex: #927ba3  
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